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The Complete Vehicle and Electric Vehicle Market Trend of China
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Abstract : China has become the world's largest complete vehicle market since 2009. The complete vehicle
market trend of China is an important index to the world. Although the growth of complete vehicle sales in China
is slow, the SUV sales in China continue to grow rapidly. Moreover, SAIC, Dongfeng and FAW are the top three
complete vehicle brands in China. The electric vehicle market of China is now booming, where BYD, Toyota and
BAIC are the top three electric vehicle brands in China. The Rules of New Energy Vehicle (NEV) is the main
driving force for China’s future electric vehicle market. The pros and cons of implementation of the NEV rules in
China and the derived new issues could be provided as reference for the future promotion policy setting on electric
vehicles in Taiwan. The pure battery vehicle model of Taiwan’s domestic brand has been certified by China’s
ministry of industry and information technology. In the future, with the help of the certified electric vehicle model,
the sales and market share in China for the Taiwan’s domestic brand is expected to expand.
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